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SEMESTER 1
PAPER - BA (JMC) 101: COMMUNICATIVE ENGLISH
Unii 1: Imtroduoction (07 Hours)

Definitron and featyres: Commumacation as a Madiom of Trapsference ond Fonctions of
Ellective Communicubion, Proces of Commumeation, Oral end Wnitten  Commmanscation,
Formpl and  Informal  Commumcation, Muscommumication,  Idemtifying Bamens in
Communication jo Aid Clanty in Communication

Verbn! Commmmicarion: Intrpersonal Communication, Tnterperscosl Communication, Smull
Group Communicstion, Public Speaking o Mess Communicalitn

Munverbal Communicatinn: Pamlanguage, Kinesicy, Hoptic, Proxemice, Sign and Svinbols,
Body Langmige and behavioas, Appearanie, Posture, Cesture, Eye Contact, Artifacss, Volce
Mot

Unit 2:Remedial grammar {10 Hours)

Busie Grammar:  Parts of Speech in Eoglnk Gramoter Time und Tenses, Subject-Verb
Agreement, Dhrect and Indirect, Active and Passive Yoloe Anticles, Common Errors, kliematic
Lisage of Language

Understanding ﬁurtu_lli_:-t Strecture: Parsing Semences Sentence ij'[ﬂi_c declarmtivo, the
interrogateve, the exclamatory sod the imperatine)

Buslness Lexis or Vocahulary: English for Specific Purposes English lor Specific Purpuses
Vocabulary Relsted 1o Fields of Hospitulity, Travel and Tousdsm, Airdines, Banking. Medla,
Generil, Corporste seotors, Phrasal Verbs, Woed Pairs, Synouyws and Antonyim, =ffixes -
prelixes and suffives, homaonyms, hyponyms, cporymms, Contranyms e

Unit 3: Phoneties and Phonology {8 Hours)
Introduction to Phonetics, Clear Articulation snd Bosic Knowledge of the Phonemes: of
English; Speech Sound. Phooetic Symbols or Internations] Phonetic Alphabet; Elements of
Phonology — Accen, Rhythim, Pitch, Intonaiion, Stress; Sylinbicasion. sceens and shyther in
connocted speech and intonution

Unit 4: Emplovment Commumicstion (7T Howors)

Communication for Employment (Written): Cover Letter, Resume, CV, Job Application
ol Pollow-tap Letter .
e
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Communication for Empleyment (Ovul):  Groyp [Hecasions and Interviess What is
Group Discussion? Organising & Debate snd Actively Participating in InAtending Job
Interviews; Prosentutions and their cvalugtion; Jam / Extompone; Mock Insermieses; Rolo play
basved o obwervation of behaviournd patrerns; Hot Séut Simuolation Activity = with evaluation
- ¢.j Bomg Rajar Shorma

Unkt 5: Effective Writing 12 Hours)

Cieneral Introdaction; Creative Writing) Articles: Essay: Parugraph Writing; Compoition i
Composition Types; Summary; Repart Writiag: E ~Mailx sbd Memaod, CV Writing iind cover
Letter, Reports of Survey Questionniired. Professional Brochiore Writing | Wiiting & Priptioal
Letter Writing - Formal &latormal; Report Writing - oMicial ssd basiness reports.

Uit &: Effective Reading. (05 Howes)
Techniques of Critical Resding, Lxtemvive and Intensive Resding: Methode of uffective
reuding end wrillng — akim, scan, and cead for gist andior specifie mesning, spot lpic
sefiiences, MImming up

Reading Comprehension - foeus on bisiness, carrent affairs, traved and tousism, envirmment

*  Public speaking

*  Prosentation akills and groeming - highlighting the mle of soft akills’ rde i parsonal
SUCCess

Selected Readingy:

“Jane 2001 Reality TV™ {An excerpt from Ruahdic, Sabman: Séep dcrom This Line)
“Photograph” (An excerpl from Kumar, Amitiv: Pasaport Phaioy)

Reference Material:
I Bovee, Counland L, (2011), Buwsiness Crymmunication Today. Prentice Hall
(Peathiin)

b

Aubroy B Fisher (2012), Perxpective i Himan Commusication Macmillan
Publishing Co. New Delhi

3. Gt Taylor(Z003) English Comversation Fractios - - TMH Edition

Raymond Murphy (201 5)Essential Grammur in Use, a Self-study Reference and
Practice Sook -, OUP

Manish Cupta (2016)Engiivh Btes" - Penguin Paperbuch.

Wide E. Cutler (200071 Trigple Your Resding Spred - Pocker Books Faperbuck.
English Listening Lounge wwwoenglishhistening.com

Learning through Listening weeclesrmingthroughlistening ong

BBC  Leaming  English  wuw.bbe.coukiworldserviceleamimienglish
www.onglishpage.ohm

10. A Woid a' Dy - AnuCisirg s Wobuite wwwiwordamith org

1. Pearson Longman Website oi Tesching Business Enplink  Skills
Wi, pensonlodgman com
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13.
14.
15.

Brmmh Council Website www btitisheouncil.org

W M- Wl ler S
Cotnmuticstive English Syliabuy of NIOS
CHSE Comimunicative English Syllshus
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PAPER - BA (JMC) 102: GENERAL ARTS

Unlt I: Overview of Indian Society {8 Houry)

Undenitinsd  the  multi-cultural divensity of Indian sochety  through {ts  demographic
composition: religion, caste, languuge, regional differeces Undenstand regional variations
bevording to eusyl, urbsn and tribal charscterstics. Concept of Disparity: Explore the
dispanties arising owt of gender with spestal reforence o violenice ayainst women, fomake
foeticides (declming vex ratin), and portrayal of women in media; Appreciate the isequilities
ftied by people with disabilities and understand the 1nues of people with physical und thintal
disabilities

Unit 2; Understanding our Society (4 Hours)

Examine inequalities manifested due 1o the caste syvtemn and intee-group conflicts. Usderviund
Intee-group conflicts srsing out of communalisey; Examine the causes and ¢ffocts of conflics
urising vut of regivnntism sed lngulstic differcnces,

Unit 3: The Indian Constitation and Aspects of Political Processes (6 Mours)’

The structurs of the Constitution-the Preamble, Mivin Body, Schedule Bawic festures of the
Constitutioe. Fundumentul Duties of the Indian Citizen; The party system in Indian polifics;
Local self-government in ushan snd rutal areas; the 73rd and T4th Amendmenta

Unit & Globulisation and Human Rights (% Hours)

Understanding the coticepits of liboralization, privatizition and globalirstion, Growth of
infortation techiology amd gommunication end its impact manifested in everyday life,
Impact of globalizalion os isdatry. chinges in emplojment, crises in ugitian secior and
changes in migration pattern Humnn Rights origin und evolution of the comeept; The
Universal Decleration of Hussan Rights, Hummn Rights constituents with, special referomce
Fundamental Rights sinted in the Coiistinmion

UnitS; A General Overview of Major Religlons {4 Hours)
Hinduism, Tetam:, Sikhism Buddhinm, and Christiasity

Reference Material;

Lo A New Luok inty Seetal Scienies, Sheiigh Salvir, A M. Shickh and Jaya Dyeadhbirecsr, Sape
Poblicition Wew Dol

L. Secial Probivime in besfiy, Riam Ahuje, Rewal Poblicatkn New Dbl

Ffradtien Society end Socsal feviwes, MadeemasnuinGraw Hill.

1 Chanidw, Bipan and Mnduls Mpkhenee and Aditys Muakhajes (20000, fadia since
Independynce, New Dethi; Pongum

5. Sikri, Rafiv (2012), Crallimge and Strategy Rethinking Tmifia d Forvign Padicy, New

T \5‘4#/’ '
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6. Bawm, Dungn Dhas (2004 ), Introvuction 5o she Comyitugon of infia, Nogpor, Lexsnes

7, Faiaa, BIL and Fadia, Kuidoep (2018), Sadian Governmest amd Polines, Agra: Sahityn
Birvan Publications

B Austin, Gryaville (2002), The fndion Compritutisn: Cosmersmme ofa Natten, New Delhii

Y, Oxford Universlty Press

10. Chakeabarty Bidyvut snd Rajendia Gupe (2007) bufies Goveranioht and Palifics, Now
Dl Saye

11, T Lifie of Budkdha and fs Lewom, H.5. Oicott, TGS Pablishing

1L An lntroduoting o Hinduiam, J. Vellarngarr, Modin Houss, New Delhi

I3 Boddhiem & Chrwtanity (Trulition, Hisory & Gultwrs), Prof, Dhammkim, Asis Books
P L, New Delhi

14, The Rise and Deslise of Budihism in Iadia, Katial Lal Hazra, Munshirss Mesohatldl
Pubbishers PVt Lad New Diell

15 2500 years of Buddkiem, P V. Bapai, Pablications Division, MIR Govt, of Indis

16 Sikhism: An [ntroducton, Nidy-Ctnisdes Kair Skgh, 1B Tunsis & Compuii

17, Patirwnys 10 Pasce, Fr. fala Kiran Kuses, Auiiin Trailing Center, Hangulone

16 A Hismoriea] Overvaese of the Indisn Refagione, Prod. P, Manssseh, Gunaliel Printers &
Publishers, Hydorabad

19, Mare Christianzy, €5  Lewie, E<opy | (NipeSeww decc.edidassess pdfo FOM/
merechristinitylemin pdf)

] ’k-"tﬁ},.-f ﬂﬁw
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PAPER — BA (JMC) 183: INTRODUCTION TO COMMUNICATION

Unit I: Introduction (08 Hours)
Prefining Communication-Types-Funictions. Prooess-Bartiers of communticition

Unit 2: Models of Communication (0% Hours)
Models of Commmication. Laswell Shannon and Wesver , Charles Osgood, Wilber
Schramm, TM. Newromb, Westhey and MaoLean

Unit 3: Types (08 Hours}

Nuin-Verbal Communication-Kinesics-Prosemics-Time Langmage-Parn l.-l”-ﬁ}'llul
Curilext

Unit 4: Communication Dynsmics {20 Hyury)

Verbel  Communication-Oral-Telephone-lervimws-Group  Diseussions-Meetings-Speechies
Writtun-Notice, Agends and Minutes-Furmess Correspondence

Heference Material:

. Keval ) Kusin (20153, Mass Commitricaiion in fndia, Jakco Pabhiahing Homse, Mambad

2 Krishne Mobys Meers Benerj| (2012), Dewtliping Comemendention Stillr-Macmillan

3. Meznslahi Ramat, Prakssh Singh (2007 Muenesy Commumication-Oxfurd University Press.

4 VuBala Aggarwal ssd VS Gupts (2002)-Handbook of Foursalise and Maxy Comsswnicsbitin.
Concept PublishmpClompary, New Dol

5 15 Yadav and Fradeep Mattowr (2008) Zuer in Mass Commpmication. The Baiic Conivpiis:
Kanabka Pabilinhing House

& Dhemis Meguail and D Sven Windahl (1993}, Communicssion Afadils for the Shady of Mac
Coomsnumscutiony, Prentice Hall

AN



PAPER — BA (JMC) 104: RADIO BROADCASTING

Unit 1z Intradaction (06 Hours)
Chinracteristics of Rudio as 2 medivm of Maws Communleation
Reinvention of the Radio ~Careers in Radio

Unit 2: Script formats (30 Hours)
Generdl Chatacteristics of writing seeipts for the Radio

Visrious Scripts formain:

Writinig for the porpose of hroadeuding -

1) Radio Talk

7). Disiiaion Progss

3) Imterview

d) News

5) Documentary and Features
6 Conmicreial

7). Radio Dvariva

%) Music Progranines

Unit 3: Progemune Formats (n Houry)
The Phooe-fn Programme - Techmoal facilitics — The Opott line = The Specific Subject —
Consumer Affaies ~ Pepsonad Counselling

Thie Vox Pop - phrasing the question - chooaing the gite - the recotder — putting the guestion -

the final preparation’

Unit 4: Music and Sounid {12 Hours)
Music it radio peogrumiming - Sound offects- Selecting music and for Radio Programmes
Relerence Materiad;

I

.‘
[ 2]

Keval J. Kumar (20083Mass Commanbcation tr Indiataico  Publishing House,
Mumbam

. SC Bhatt (200818 rvadoass Journalion- Barle Principles; Har = Anand Publications

Pol. Lid. New Dielhi

K. M. Shryvasiave (2009 B roadcant fowsalism in the 2P Century , New Dewn Pross,
MNew Delin

KM Shnvastava  (1989).Radlo and TV Journalise Stosiusing [ Advent Book
Division

Petier Stewart und Ray Alexander | 2015)Bmoadodst Josrnalion = Tochmigue of Radio
and Televivion News ~ ™ Edition, Routledge

o g

04



Fo

LA

PAPER — BA (JMC) 105 P: BASICS IN COMPUTER APPLICATION - |1
(PRACTICAL)

Uinit 1 M

Introdection to Computer hardware (only basica)

Unit 2:
MS Word: Using all functions within the software 1o create documents and 1o wark on it

Unht 3:
Power Point Presenaation

Uit 4:
Paye Maker: Using the functions to design a page for s newslotter

Unit 5:
Quark XPress - designing news applications ~ Desigiiing 4 newspapes and magesines

Srudents will have to design & newsletior on u concurrem topic and prevent in the Elass

Reference Materinl

|- Kettefl stal,, (2000) Misroao/t (ffice 2005, Tata MatGraw Hill, 2003

4 Mntin Turoer (2018) Desk Tmﬁ%WWﬂ!tWPﬁ

3. Ramcsh Buiigin (3015) Learning Fupemaker 7, Khaninn Bock Publubing Company

4/ Priti Sinka, Pradecp K. Sinhin ( J004) Computer Fusdementalr - Coscrpan, Sintemid &
Applicariany- S1f Editien; BFB Publications

PRACTICAL EXERCISES

MS - WORD
Design o News Print uaing Format Options with Pictures. Design a Table using Tuble
Mena cominnnds and setting Bullets & Number Siyles to the given pointa.

MS - POWERPOINT
Prepare a Presentation sening the Animstion and Sound Effects 1o the Teat snd 1o the

" W,



PAGE MAKER
Deign & Viziting Cazd. Design any Evitation.

QUARKXPRESS
Design a News ltems using Newva Links, Adid Pictutes s the News llerria

>
*
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PAPER —BA (JMC) 106 P: DIGITAL AUDIO PRODUCTION -1
{Practical)
(&0 Hours)
Umie 32

Introduction o Sound — Dregital & Anulogoe - Sound spectrum and' frequencies — Audio
Console -Patchbay- Avdio reconting sysems - Analogie recording syitems- Tape baied
rerordimg sysiems- Tapeless Recording systems

Ui 2:

S'p'ﬁwmm.pﬁwm. uses - godio contettons
Preparing radio scripts for: radso talk - PSA - Single

Unit 3;
Audio untral bosith - Basic Audio opermtion
Unir4:

lteodiction to DHiglinl Audio Softwiise - digital audio Formats
PRACTICAL EXERCISES

1. Voice Recnrding

Z. Recunling suund effects (faleying)

A Hadio wll: with inttolextro music and sesouncemens

4. Seripting , production snd poat produstion of Radio Jinge
3, Recording of interviess

Students will mauntain a bet-book with i record of the exercises: Lk description] eguipment

] procedure followed) scapt [if any] | Self-evalimtion of tic task | The fub Book exertises
Wil be sountenagned by 1he profiuor in-charge and produced ws part of the  evalsation af the
Univerily wiva-voce,

REFERENCE BOOKS

£ TefT Swogr0) 1P Tisddy far Pummiies Jub Wiley & Soem NJ

< David Miles Huber 208 Robert B Rutstsin (20/7) Modern Reconding Trcksigeer 8™
Ed Romtelodgn, New Yirk & Londos

i Hﬂlﬁﬂ:ﬁ.‘tﬁﬁ“kﬂmuﬁmﬁ?ﬁrmwmfﬁﬁmﬂﬁﬁrfﬂllm

4 KenC. Pohimann (20301, Principles o Exgissl Andtin, Siath Edirion; MoCiaw Hill

¢ Cleissopher L. Bennet (000)  Digial diatio Thenrsy o Prosticad Giiiide: Focal Prem, Now
York & London

6 lae Robertiun Sinclaic Q0%) Audlo Enginpering: Know It Alf; Newnes, UK

W’ }9-@/ 10



SEMESTER 2

PAPER -~ BA (JMC) 201: BASIC MARKETING CONCEPTS

Unlt 1: The Marketing Process (10 Houry)

What Iy Marketing — Marketing Siratiygy ond Sinmtion Annlysis ~ The Murketing Plan - The
Miitketing Mix - The Product - The Brand Nume — Tradembrks snd Trade Charscters.

Unit 2: Consemer Behavivar (15 Hours)

The Stdy of Consurmer Bohaviour — Consumer needs nnd Mofrvation - Percanality and
Criniiin Baaviiir = e : Anitede Foniition nd Chatigs'
Infuetioe of Fainily, Socinl Class and Culture on Consumer Behaviowr — the consumet's
docinion making process.

Unit 3: Segmentation and Targeting and Positloning (10 Houry)

Segmenintion Siategics -~ Fositionmy: strlegses — Determining e poxinioning strategion -
making the Poxitioning decivion,

Ruference Material:

l. Awnion Williom J & Others (1989 Markefing Mamagemens, (New York 1989,

McGraw-Hill Book Co. 19940)

Hiythe Jim (2000); Marketing Commusicarion; (Prentice Hall)

Joet R Fivaps & Barry Berman (2000): Markering (Coflien Macomilian)

Kotler Phulip&Armstrong (2000).Principler of Marketing ( London Prentice Hall)

Kotler Philip (1989): Social Markating (The fice press, New Yok, 19539)

Kumar Niesj (1998 Marketing Communication Theorses & Pructicitl (New Delhi,

Himalaya Pub.

1 Peter ] Paul & (Mbba Jerry C (1987 Convimigr Bedaviaiir- Afisrbeting Strateyy
Perspective (lllinols: Richerd Irwin Inc )

8. Michael R. Solomon :Comsumer Behaviowr — Binving. Having and Beiny {Pesnon, 1™
Edition)

9, RamoeckKapuor (2012) (Comnumer Behaviowr — Text and Cases (Metiraw Higher Ed,
20123

e AN
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PAPER - BA (JMC) 202: SOCIAL MEDIA AND COMMUNICATION

Unit 1 Intrudoction te Secial Medta (12 oury)

Inietner end information revelution. Development of Social Medin, Ciureent gtate of the
indistry. Social Media v Traditiond] Media Social Network Theory, Curent Global and
Local trends in Speial Media Online politics, Interntt surveillance, virtml commiinitics;
Soinl media amd fake mews, Crodibility of the nformation, Social Media Ethics -
Appreciating diversity, indentanding cottirel sensitivity and social nesponsibility in the 2161
cemllicy

Unit 2: Social Medin Platforma {EHBur)

Symmetric and Asymmetric Social Networks, Fucehook- Newsteed, Profile, Ads, Canson,
Coptiect, Twitter - Scarch, Stream, 3 Party Platforms, Lists, @Anywhere, @Ad Plaform,
Vides; YouTube - Commenting system, Top viewed videos. setting up a channcl, Live
Strepming. Email: otganisstional and privass, email domam. Linkedin - Tips and Guides,
Profile Reviews, Other channcls like photo-sharing nerwndks lke Instagram,  Pintepest,
Snapchat and mobile apps. Blogs: Rlogger, Tumblr, Wardpress, Influencers - Who arc
they? How to use them 1o bemefit your brand”

Unit 3;: Social Media and Marketing (12Hours)

The Development Process: Wark Plan, Competitor Benchmarks, Goale, Sevial Medio
Murketing Strstegy. Tips for Soctal Modia Management - do’s and don'ts, Socinl Media
Audienes mmd Goal for Social Medin Marketing, Socinl Conuerce, Integmted Social Modis
Coampsign. Soclsl Medin Messprement: Social Media Metries,  Eatablishing Goals and
Trocking metrics. Haahtags snd SEOs: istroduction 1o the conoepl; is determinstion und
wiys o modify it Managing Information: Aggregaton; Google Alern.

Unit 4: Social Media in Varioss Contexts (12Heury)

Souial Madia in Journalism, Public Relstions, Advertislog, Polithes. Content creation:
different woices for differem socinl medin platformn. Uking Soctal Medin within Different
Industries: Marketing, Customer Service, Fundraising. Crowdsourcing, Politios & Policy,
Fersomal Branding, and Collsbomtion, The Case for B2C and B2B Companies- How
ciimpanios are leverngmg social medin. Closed sociol modin groups. PR Implications: Link
bitween social media and PR, Reputation aped crisis management. Organizations] Culvore:
Soctil Media Folicy. Legal Side of Soctal Media: In howse gmidelines, Copymight and

Tridemark Tmplicationa
ST \\yﬁ?” .



Reference Material:

L

o

L

Mark Geaham, William Dutton (2019) Society and the Internet: How Networks of

Informusion und Commumicatiun ane Changing Owr Lives (Ind Edition), Oxford

Univetuity Peess
Ralph Schroeder (2018) Social Theory Aftor thie fnternet: Madia, Techmviogy and

Erik Qualman (2012) Socianlromics: How Social Media Trarsformy the Way We Live
and Do Business (2= edition} Wilcy

Lasse Rouhininen (1) Swirr Social Media: Your Ginide to Becoming A Highly
Patd Sovsal Modin Manuger, Crestenpace Independent Pub

Articles and matesials are avalluble through the “Joumal of Social Media
mm[m:mumanﬁuﬂmmmm

Micksel Brito (2013) Yowr Brand. the Nexs Media Ewﬂuw-&n-lmﬂm-

Timothy Wu (2010) The Marter Switch: The Rie & Fall of Information
Books
Tapas Ray (2006) (tine Jowrnalisn. A Bavic Tut)Canbridge Univetiity Press India

“Pui Ll

W ﬂ).;/ A
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PAPER - BA (JMC) 203: MEDIA EDUCATION

Unit 12 Introduetion (10 Hours)

Whuhmad‘nﬁm:_jﬂ - Definition -5 fundamentals of Media literacy — Principles of Media
Literacy - Why is Mesdin Literscy importantmportsnce of information - fmportznce of skills

Unit 2: Messages and Conteat (14 Hotirs)

Impanance of Medin literacy - Message suturation -Active sd paaive sxposure - Skills of
Medii Literscy- Rudimentury skills -exposise-racognizing symbols and patterns - matching
the mickning. process skills- message focussed skills - tnalyiis- comparispn/contrst- Message:
b il

Unit 3: Medls Literucy Concepts (06 Houry)

Concept of Medin educstion- Significance of Media literacy - Agendn of media Literacy-
Trsditional v san-traditional teaching metbods - NCERT and Media Edvcition

Uit 4: Effects and [mpoct (14 Hoprs)

Children and wievision children and sdvenisements- umpact of TV, muisic video and new
media on adolescenty and young people - portryal of génder in the media <ase stdics

REFERENCES

I W Jaees Potser (199%), *Madia Livwrasy™ Sage Poblications New Dafhi

2 Elam Yomah Roses et sl (199%) “Chanpong e wield thrmgh medin aducwiios™ Fulcram
Tundation Clolornds

3. Pat Brezelon(Z001 ). “Comtinbum Gussle do Madia Fdvcation™ |ondom,

4, Jacok Seatoplckal&Leein Joweph (20000, “Teaching Medhs Educiitioh” Deyorsees. New

Dheihu

Antur Asa Dorger (2005). “Maiur Analyss Todhnigues™ Sage publicarions. New Delhl

6 Len Masterman, (1990 “Teaching o Madin™ Comedin Publishing Grotip. Londo,

e

Al wbb‘j?
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PAPER - BA (JMC) 204: MASS COMMUNICATION THEQRIES

Unit 1: Concepis (11 Houry)

Mesa media and Soclety- effecs of mnss communication within society- functions of mas
medin- inferactive perspoctive

Hypoermiie or Bullet Theary- Individual Differences Theory- sefective exposurs- sclective:

perceplion- selective retention:

Unit 2: Cognittve Mssonance and Persanal Infloence (11 Hours)

LA Festinger's Cognitive Dissonutice Thiory- concept of diannance- sources of dissoiimics
Putil Lararefeld's Pesdond! lnfldence Theory- two-step flow of communication-emalti—step
fow of sommunication '

Unit 3: Soclaloglesl Theories (11 Hours)

Secinlogical Theories of Mass Communication- The Cultivation Theory- Social Lesming
Theorys Agends Setting Theory- Pluy Theory-Uses und Gratificstion Thoory- Depenilency
Theory

Unit 4: Normmotive Theories (11 Hoars)

Normative Theomies of Mass Communication- Authoritorin Theory- Libertatian Theory-
Social Responuibility Theory. Sovier Communist Theory- Dievelopavent Media Theuey iind
Democratic-Panicipant Modia Theory

Reference Material:

| Stankey ). Barom & Demma K. Dvvie 2000) “Mass Cooewemivatton Theory: Frsmdtions,
Frrmeni and Futire ™ Thorwon Wallswerth. Secons edition,

2 Emory Geiffin "4 Firw fook of commpmicstion theory™

¥ Gtephen W. Littlgjohn uod Karen' A Fos  (20010) Phiveies of Mumnn Comsuivanog
Wirvoland Pr Inc

4. Suemiey J Betan | 20120 Insrosdictiont fu Miszs Communication Theary, Couigigo Publishers

5 VirBala Aggerwal and VS Gupts (2002 1 fanBosk of Jowrmsliom and My Cinmmsmicaiion |

Concept Pabiishing, New Delln

6 Sunley ) Baran and Desnis Dwvie (20130 axs - Communicampn  Theory, Fowndsigiony,
Ferment, a=d Futiy Wadssorth Publishing Company LISA

7. Umie Nenuls(2U00)Musr Communioafiun. Thesry amd Prociice PHY Leamning Pot Led Delly

W gt i
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PAPER - BA (JMC) 205 P: BASICS IN COMPUTER APPLICATION -2
(PRACTICAL)
— (60 Hours)

Pholoshep: Applying effects 1o the phiotographs — Adding layers — Applying special effects
Umit 2:

Carel Deaw — Baric Tools — Graphics — Applying Graphics Coneept - Diesigning Pamgihlcts,
Poaress Handbilly Hic— Exporting output in differenr autpi

Unit 3:
Bititis i Adebe Bresal
Reference Materfal:

I. Roa Munsficld (2003} *Wirking in Mécmwft Office™ Tate MoGraw-Hill Publishing.
Company Ltd. New Delhi ' "
2 Poom Mathur, Dr, Saruti, Jain (2017) Compmiters « Bavics gimid Applications ;Gailjggotis

Pubishing Commpany
1. Andrew Funlkner sod Connul Chavez  ( 2018) Adobe Photoshop CC Classroum in a

Sook Firat Edition - Pearson Educstion
4. Madim Jago (3018} Adode Premiere Pro CC (lassrovm Book First Editicr: Peittvon
Edncation

PRACTICAL EXERCISES:
Photoshop
1. Applymg special effects to photographs tsing different toals
Z. Convert Black and White Pholographs into Color in Photoshap.
3. Apply Rilinbow effiect to the tmages in Photoshop.
4. Prepare Cover Page Uslng Photoshop
5. Deyign a Front-Fage using Photoshop

Corel Draw

6. Understanding Corol Diraw

7. Basic Tools

8. Using Cors! Diraw fisr Grapliics Desigh
9. Prepacing Titlés for Movie

Adobe Premiere

10. Use of Adobw Premiers (o editing small clippings
11. Add sound effects to the movie elips.
12 Apply diffsrent transitions 1o the movies:

A

o
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13. Use of Adube Premiers for editing small clippings and making a DVD
14, With the aviilnble rashes grnips will make 5 3 minutes fiim

Project: Stadents will have to make a digital library comprising & miniomm of tes pictures
{out of which af least two must be animations) end & website wmplase.

Al
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PAPER — BA (JMC) 206 P: DIGITAL AUDIO PRODUCTION - 2
(PRACTICAL)

(60 Hours)

Unit 1:Sound Acsthetics - Environment- Figure ground- perspective-dontinuity-energy

Unit 2:Momo-steron-susround sownd - Remote, live, iod sports production

Unit 3:Deama siript - Vax pop - Semi seripted programme

Unit 4: Digital sechinology snd sdvancements « Creating files and miining them — Recording -
Uring £Q, DYNMS. SFX. and Reverh - Source Selectinn - C leaning and Editing

Unit S:How to do & music reconting? - Elements of music reoarding - Mixing Pre and Post

Muaitermg

PRACTICAL EXERCISES

g =

Coroup exercive § mimuie childten's nadio dramn

Individual exercise: Recording o 30 sbcotid PSA

Group exeroise: 10 mimile pitiel discussion

News progrimee |10 minites] [mix of 5 fews feedss 2 min vospop= 2 mimute

studio interview)

Students will maintuin s lab-book with a rocond of the exercises: rk descripion equipment
tsed| proceduse folliwed) seript [if my] | Self-evaluation of the msk | The lub boak excroives

will be commtersigned by the professor in-charge and produced as part of the evaluation al the
University viva-voce

Reference Matertal:

[}

o o

Mise Collims [2034), Pro Thols (7. Mioic Prodwition Reconfing Editing  usid
AMivogFocul Press, New York & London

David Miles Huber and Robert F. Ranawen) (2007 Moders Recording Teckniguns 97
Ed Meutiledye, Mew York & London

Mike Senioe (2013), Mising Seovts for the Smul] Shefio Focal Pros New Vork &
Lesnadon

Ken C  Poliimann (3010), Principles of Digind Al Scxh Edinan, MeGraw Il
Chiistoghr L. Benties (2020) Digiial dwdis Thiury. 4 Practios) Guide, Foct) Prees, Naw
York & London

lan Rohertvon Senckar (2006) Anedio Expineering: Know It Al Newnes, UK

AN \\wj‘/ 18



SEMESTER 3

PAPER - BA (JMC) 301: PUBLIC RELATIONS

Unit 11 Understanding PR (12 Hours)

PR — Definition, Nuture and Scope — Role of PR in the 21™ Centiiry — Moilel of PR - Types of
PR - Types of Public and Tools of PR < Ant of perssiasion, (eedback, campaign planming 'und
stratugion - PR Campaign - PR Researgh - PR Campaign Evuluation

Unit 2: Mestiz, Investor and Government Relatinns (08 Hours)

Media Rolations - Writing press refense, rojoindens — organiting press confermees -
Newipapers spaice — Role of Corponite Communication in Anousl General body mesting il
Sponborhips - investor Relations Overview - Developiny sn Investor Relation Progrim -
Investor Relations and the Changing Enviromment - The Rise of Regiilitions — The Rise of
Goverimen: Relutions

Unlt 33 New Chanoels of Communientiom (04 Hours)

Communication channtls and the role of iechnological mnovatoe - Ballern boards - bntran
cormniunications — News letier

Unit 4:Internal Communication (s Hours)

Role and ssope of intemal communication with employess - Vanous tools of imterm|
communication - house journal, video magazine dea booes, open houses, bramstorming
scsniong, clubs, extra-curmcnlar sctivitics

Unit §: Crisls Communication (4 Howurs)

Managing Communivation in & sy — Lobbying - Importasee of PR in corposite
communicstion - Anplysing and compiling news - Orgaaleing medin  events -
Commuucation audits

Refervnce Material:

1. Sandr'C Dube (2007) New Medin And Pofitic Rélfative, Poter Ling:

2. Patricia Swunn (2010) Cases fn Public Relationy Management (Mow York: Routledgo

3. Leonard Saffir and John Tarmnt (1994) Power Public Relations How To Get PR Wik
For You NTC/ Contermparary Publishing Compmny.

4. Allson Theaker (2012) Tie Publiy Relatiosy Flawitbook (deh Edition) Routledge

5. Smith D. Ronald (2013) Soatepic Pléwsing For Pubific Relations (dth. Edition)

Routledsr New York. .
6. Brown Barbara Diggs (2000} The PR Spde Gwide Thomeon Wadswarth

e i

(=er
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7. Brown Barbar hggs (2011) Seraveyic Public Relations, An Awdience Forused
Hob Brown (2010) Public Relations And The Social Weh Kogan Page Special Priced
Titles Page,

Scott M Cutlip, Allen H. Ceniler, Gles M. Broom (2003) Effective Publie Relufions

.

¥
i|

E

10. Anthony Davis (2001} Everything You Should Know About Public Relasens Rogan
Limited

11. Sandra Oliver (2009) Public Relations Strategy Kogan Page.
12 Patricia } Parvons (2016) Ethics In Public Relutions: A Gwide To Best Practice Koyan
Page

£

AN |



PAPER — BA (JMC) 302: PRINT JOURNALISM

Unit 12 Thearies of Press (8 Hours)

Theories of Press - Authoritananiam - Libettenaniim - Soviet Theory - Sogal
Responkibility theory = Indisn Muinsiream snd Vemuicular presa - Role sand impaect of
Newspapers i Sociery — Impact of technolopy on newspapdr (Newsesthening. oditieg, desijn
und layout, pristting]

LUnit 2: Raxkes (8 Hours)

News - Definmans ~ News valses - Differcat rypes of news - Hard and Soft news - News
souroes -~ News Agemnien — Newspaper organtsation: Bditorssl, Business, Circulanon - The
- repocter's duties — Qualities -~ Virwous Reponers — Burenn Chief - Beat and Spot repormng -
Curtaln raiser -~ House ktyle

Unit 4: Writing (10 Hours)

Writing for Newspapers — Different structures - Pyrumid - Howrglass, Diamond strociane —
Ino o lesd and 11 significance - ABC of Jommalism (Accummcy, brovily wod Clarity) —
Otyjecitive writing - Balunce — ln-depth reporting - Editonals — Op-ed — Significance of lettemn
1 the odiiors - Columnists ~ free lancers

Unit 5: Edititg (8 Houry),

Editing = The flow of ncws copy = Sub-editor fimctions apd prowl reading -~ Hesdlines -
importance — Different types — dos and doo’ts in beadline writing - Editor — Photojoumalism
- Captions and cwt-line writing

Unit 6: Formaty (15 Hours)

Report Writlng:  General Events, Pres Conferences, Crime, Public Mestings, Press
Releases, Tsasters, State Assemblics, Parfament, Business, Science and Techmology,
Obltuarics, Sporta, Pubilic lssues, Lettors 1o the Editor. Feature Writing: Personal Profiles,
Book Reviews, Film Reviews, Musio Reviews.

Reference material:

M.V Kanath (2018)- Professfon! Jornalizes- Vikas Publication House

Jawon R. Detrani (202 () Journalism. Theory ard Pravtive- Apple Acaderiic Press
Lynetie Sheridan und Bums (2013): Undersmmding Sowrnalism, SAGE South Asia
S. Baneriee (1997) News Editing theory and practice - Inico Publishers

Tony Harcsp (2014) A Dictionay of Jourmaitrm (Oxford Chsck Reference) OUP
Barun Koy {2004); Begiveer's Guide to JosrmalumPustak Mahal, Delhi

]Wlﬂk” o

il ol
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PAPER - BA (JMC) 303: TELEVISION PRODUCTION - 1

Linit 1: Intreduction (08 Hourn)

Introduction o Television Production - Television productive process — Production elements
- Camern, Lighting, Avdio, Switching, Video Recarding and Speclsl effecty — Television
Studio — Soudio Contral roam

Unit 2 : Prodduction (0% Hoiira)

Stages i production; Pre-producton - Wnting reatment for single camern production - Post
production — Production people — Mon tecknical pervsonnel -~ Technical persomsel — News
produption personnel

Unit 3: Caméra (2% Hours)

Televition camera introduction - How camera watks - Types of camers: Analog versus
Digrnd camers, Studio camesas ~ ENG and EFP camom, Consumer Camcorders - Electronic
characienstics - Asprol rathe - White bulance ~ Resolution — Opetating Hight level and gain ~
Opexational characteristics

Unit 4; Lenves (09 Houry)

Lensss: Optical churncteristics of Jenses ~ Focal Length ~ Focus - (s - Depth of field -
Oparution lenses — Zoom commd — Digital Zoom control ~ Focus control — Mounting
Equipment - Basic camera mounis ~ Mounting bewd - Specinl mounting devices - Cainra
aperation and picture camposition - Framing effective shots

Unit 5: Lighting (09 Hours)

Studio lighting initruments Spot Hght, fNlood fights — Filed lighting instrument: Porable
spotfights — Portabile flood lights, fechniques of salevision lights — Three point lighting: Key
light, Fill light, and Eh:lt. lighs = Introduction Video Editing — Linear and, non-hinear editing -
Offline sed Online ﬂdqling Editing procadures azd tranaition devices

Reference Material;

I, Hebert Zanl. (2006) “Tefrvizion Prodwction Hamdbook Ninsk Ediion™ Wiiwiorth Publishing
Compary. Bedmant, California. USA,

2. filerber Zentl, (2006) “Vidoo Lab 30" (A DVD for Television production

8 ﬁnhl:hl-ﬂ[!ﬂll}lmuﬁtdmimﬂhhilhhwm}'ﬁuhh
4. Ronald I, Compesl nned Jaime S Clomes (2005) dntrowliection s Ve Prodiction: Seadio, Fiehd,

il Beyod. Rostitcledge, NY “u} _
et Y~
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PAPER - BA (JMC) 304: ADVERTISING

Unir 1t Introduction (o Advertising {02 Hourx)

Advertiiing defined — A twic! History of Advertising - The Developmeitt of Moderm
Advertising ~ Contributions of Advertising 1o Social Wellare - Social Effects — Ecosomic
Effects

Unit 2: The Advertising Agescy and the Bininess of Advortisdng (42 Hours)
The Advertiser: Onguriling for Advertising Decision Making — The Advertuing Agency -
Special Service Groupy

Unit 3 Chanmels of advertising (U8 Hours)

The world of Mediat An overview - The Evolution of Media mto Advertinng Vehiclo -
Types of Medis — Media Expenditutes ~ Media Charactecistics — Print ds an adwvenising
Medinm. The Medivin of Newspapers — The Madinm of Magarines - Audit Burcal of
Circulation — Radio gs un Advertising Meditn - Types of’ Brosdesst Advertising — Bromlcist
Rafings - Televishon av gy Advertising Medium — Television Rating Poitits -~ Direct
Adveriifing - Speciality Advertising — Point of Turchase Adverthing - Outdoor Advertiding
(hill hoards, kiosks) — Internst Advertising: Delivery Methods - Compensution Metliods -
Benefits of onfine advertising - Concerns — Regulation — Mohile as =0 advertising Medium.

Unit 4 Setting Goals and Objectives (04 Honrs)

Function of Oblectives - General Busingin Objostives - Specific Objectives — The DAGMAR
qmmﬂch

Unit & Plansioy and Managlog the Advertising Campuign (U8 Hours)

Seven Basle Stepu in Campaign Planning — Adverusing Coordination — Brand Management -
Awsociiting feelings with brand - Brand Equite, Image and Peonslity

Unit & :Advertising Creativity (08 Hours)

Attention and Comprehomiion - Undeestunding Benefit Based Attitudes — Creative Strategy -
The Crestive Process: Coming up wilh an Ides - The An of Copywriting - The Creative
Approaches - Adveruiing Visuslation and Design

Unit 7: Advertising Budget (04 Hours)
Advertising a5 an Investment — the Advenising Budgot Msking Process - setting Madla

N et AlH
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Unit 8: Media Planning sad Implementation (08 Hours)

Media Planaing —Media Decision Tools — The Media Plun - Media Sttegy - Media buying |
Putting the Medin Plun in Action

Unlt 9: Advertising Regulstion ("2 Hours)

Legal Restrictions on Advertising Practice — Enfiveernent of Laws Affecting Advertiting —
Low Enfbecing or Reguilutory Bodies in Advenising - Self-Regulation in Advertising

Heforence Material

I-l

-
b
i

Berged: BO (1999): Adlvertiving Priscipies Choite Challenge Chongee (NTC Hliulniis
Book, LISA) '

Elliont Richond(2005) Strategic Advertising Manmpoment (NTC Brisitess Book, USA,)
Jeswanvyluishin (2010); Advertiving mumagament | Oxford University Press.)
Fethwaneyloiskhei® Jaim Shrutl (2006} Adwrtionong Memagement (Onfond Uneveruty
Press) _
Hmwmmlnzadmwm@hmqquﬂm
ladia)

Baten, AscherseMyers (1999): Adversiung Minageses (Pearron Fducasin India)

24



PAPER - BA (JMC) 305 : COMMUNICATIVE HINDI [ELECTIVE-1]

1. wWar st o fiesd) s oo defra s ) W o i (03]
z =aeis U3 U {05)
T3 W WY, JE-are ® R U=, o e, FhEnaE O,
Ferrras o=, feien SeE 5 SR WA
(10)
o wratEEndy amdt, srpesen, tw fewfe, aftew sigen, woed el
BT G o, g
5. & fTEm (04]
6- stz e (04)
1. wiveniNE qa el e (30)
& iy TOe g W I 6w e (08)
AT TR
—suy A of wE
~ AT SR

Text Book(urgy f&am)
1, wngfes e mpwen e o gair W el aqerEeR

Reference Materiahy (Fa¥ fiard)
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PAPER — BA (JMC) 306: COMMUNICATIVE ENGLISH [ELECTIVE-2)

Unly 12

Undt 2:

Undt 3

Unit 4:

Vocabulary (08 Hours)

Anlomyms
Synonyms

Homonyms
Cine wond for many

Correspondence in Organisations (12 Hoaunrs)

Ermuil etiguetici Butiness eriaily

Public Relations Lettors:-

Writitig levters of Congratulatioes
Letters ol Apprecistion

Letters of Sympathy

Seasonsl Greetings

Letters offering favours or thanks for favours recelved

Writing and Comprehension (08 Hours)

Comprehennion

Esnny Writing

Writing for the Media (16 Hours)
(i} Press RBeleasc

() Ohatuary

(i) Public Service Messages
(w)  Blog fenture

ﬂdhunm:

Rajoridra Pal s 18 Korlahall) (2012 Essonpials of Busimess Crvivminioasion, Sultan
Chand and Some, New Delhi '
Mesnuinhn Ramen snd Praksish Singh (2012): Funinesy Cimmioricaticar,  (cford
Univenury Press

Knthna Molben and Meurs Hapserp (1017))  Dewefopimg  Commmpndonsion  Shills,
Stscenillnn (s L4d

Vishal Dipesbbdad  Paredsn  (2015) evolopingy  Commumication Skl AkinNIK
Publications

Wilfied D Best (2017): This Stisdeats " Companisin, Harper Colling Publishesy, lndis

el g



PAPER — BA (JMC) 307 P: WEB DESIGNING (PRACTICAL)
(640Hoiirs )
Unit 1

ATML: Infetnet Banics -~ Browsing, FTP, E-mail, WWW, URLe, Concept of Siw Dengmng,
Basio HTML & Advanced TTTML Tags, Varous Types of Linking. Active X Controle

Ui 2

MS-Froat Page 2003: Designing Web pages with M5 - Front Page 2001,

Unlt 3

DHTML: Dynamic HTML, Editing HTML Code, Sires:

Unit 4;

Dreamrwesver §: An Introduction s Dreamweaver, Site Definition and Management, Page
Layouts, Tables.

Limii 5:

Dream Wesver - I1: Web Pages and Sites, Pormuatting wels pages, Page Layout, lterfuce
Elemants, New Docutnents and Sites, Editing Code

Reference Material:

1. Mare . Miller, Thomas C. Padigett (2006), ~Med Design wring Mactomenia Dot Woaver ™ -
MeCraw Hill

T Patrick McNeil (2000) The Wb Dexignier's fdes Bouk Fohome J; FW Media

3. Juscm Besind and Jnmes Geonge (T0135) The Fronciples of Bemufifid Wik Design. Desigming Great
Wirh Sirew ix Now Rocher Soemce’, Thund Euitio, ShnfT-SimePoint

PRACTICAL EXERCISES

HTML & DHTML

1. Wnie HTML codeé 1o display the table Formms

2. Weie HTML code 1o display Order and Unordered List
3. Design s Web Puge msing basic HTML rags.

4. Using ATML & DHTML Tags Design 8 Web Site:

M5 - Front Page 2003
5. Usimg Microsoft Front Page 2003 design « web site with links

e AH
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Dream weaver |
Using basee Dream wisaver concepti design s Web gite with imaspes:

Diream weaver — 11
Using Deeamn weaver Design a Web Site and place the flush movies in the Web Site.

=k
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PAPER — BA (JMC) 308 P: TELEVISION LAB 1 (PRACTICAL)
(60 Hourw)

FRACTICAL EXERCISES:

Thsie e coripilsory evervises und mist be secarded in e VI* practical b book
Camern Openstiot ~Composition ~ Shobting Simple and Comples Shots (Week 1-2)
Lighting Techaigques- White bslunce (week 1-4)

Basic Vidoo Editing on non-linesr editing systems (woek 5-7)

20 shot projest (thoot, edit, weo only SFX and mmusic track) (Week ¥-10)

FSA/Cumsssial Ad project- pre-prodiiction: conseptitreatment’ badget! il seriptilooting
senpt! production; continuity shest’ post production: log sheet! odit sheet/ editing/ (Wesk 11-
155

Students will macstain o lub-book with u recond of the excrcmes tak description| equipment
ned] procedare followed| script [if way] | Scif-svaluation of the sk | The lab book exercipes
will be countensigned by the profcssor in-chiege and produced s pan of the evelustion = the
University vive-voce.

Helerence Materisl:

i, Herbert Zeal (2006) =Yilesisin Proicghsn Hasdboik Ninik Editiom” Widsworth Publshitiy
Cormpany. Befmont, California. USA.

2. Herbert Zottl. {2006) “Video Lab 307 (A DVD for Televinion prodocton)

V. Viki Delavad) (2013) Feo Production COnfoed Untveryily Press India

4 Ronaid 1. Compeni and Juime 5 Comez (2005) feirodiyction i Fidee Provhction: Stefto, Field,
amid feyomd. Roueslodge, NY

| AN
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SEMESTER 4

PAPER ~ BA (JMC) 401: TELEVISION PRODUCTION - 2

Uit 1: Production (0F Hours)

Producing: Production medels — Produchion methods - Concept formulation — Writing the
progrm peopotal - Prepanng budget - Pre-peoduction planming - Facilities request schedules
= Permiti and clearances - Publicity and promiotion - Proiiction privess - Post-production
activities

Unit 2: Direction (09 Hours)

The director in pre-production — The director’s e « The Ditector’s terminology ~ Multi-
comen directing procedures - Directing ceheamals - Directing the' show - Stund by
procedures — Un the air procedure

Unit 3; Set and Floor (09 Hours)

Television scenery: Standaed set units ~ Platforme apd Wagons - set pioces - = Properties: Sgs
|wp.m¢udmmupmpﬂﬂn,nhmmnrmdmm Floar plan — Set backgrounds
and platformm — Swdio Noor treatments - makeup and costume

Unit 4: Viswal EfTects ("9 Hours)

Visual effects and graphics — Standird electronic effocty: Supsrimposition - Keying — Digutal
Video effecrs Computer manipuluted offects — Mulli-imoge effects — Optical effecty -
Mechanical effects — Specification of Television Gruphics

Unii SENG EFP (09 Hours)

Hlectronic sewd Clothering or ENG — Electronic Field Production -~ Big remites -
Communication signal - Distribution Sysems — Sports Remotes — Remote Setups -~
Communication Satellites

Relerence Materinl

I Herbert Zeal (2006) “Televivion Prodhection Hamdbord Nnth Eition,” Widsworth Pubdivhing
Compmny. Belmont, Californis. USA,

Herbert Zettl. (2006) “Video Lab 30" (A DVD for Television prodistion)

Vil Belavudi (2013) Fdeo ProvnctionOsford Usiiversity Press Indin

Ronuid J. Compen and Juime & Gomes (2005) diroiuction s Wi Prodictios Shadin, Field
and Beywned Routpledge. NV

AN W¢
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PAPER -~ BA (JMC) 402: CORPORATE COMMLNICATION

Unit 1: Understanding Corparste Communication (10 Houry)

The Changing Eavironment for Busitess - Definitions, coscept and genesss of OC -
Differetee and similurities between PR and CC ~The CC Function - Ethice and laves in
cufporale commuimigation

Unlt 2: Strategy in Corpurate Communication (10 Hours)

Defining strategy and its role - Compuign planning - problem definition, defining TA,
Idantifying channely, implesventation, foedhack - Arcas of strategic consideration - internal
TA, bimd management, lobbying, public affsis/issue management - Case studies in corposale
cotinunicat be canpalgng

Unit 3: New Dimensions in Corporate Identity (0% Houry)

identity - lmage and reputation — Ctystallizing public opision sod propagands — iy
relationebip with various constituencios = Corpomte sdvertiting

Unit 4: Carporate Suclal Responsibility (04 Howrs)
Defining CSR - Role, scope and neod for CSR. - CSR and imaps management - Case stislics
in CSR

References for Corporate Communication

| Denling B GUT99): Corppeaty Reputiztion {London, Kogss page}

1 Jettewunexfnwhn (20100 Corpovite Commemicntion, | OUP; New Delba)

3. Jettvwaneylaishn Q0165 Conpprate Communicution: Primcepéer and Pracoon| (UP: New
Dehi

4 Carroll Cralg B (2001} Qurporate Kepwesdin aml the New Medln (US: Teylor wl
Francia)

5. Christensey, Lars Thoges (2010)) Conporaie Commuticanioas: Comvinfion. Camplenify
Ansd Critlignol New Delbi Sape Publications)

fi. Cornelimen Joop (2011 Corponite Commisnicafion: A @ik i theary sl peasiioe, &
rliton] New Delhic Sage Publicatmona)

7. Abeion Dantel (1586} Communicaon fa Tae Corporate Exvepmmenii ), Pressce liall)

K Argenli Paul (Q002E Fie Powrr O Corporate Commamicanion{NY McGraw Hill)

9. Bisckerman, Rotym (2010) fnfeproted Merterisy Commeiostion: Creuti strategy from
idess fo dmplemeniationt New Dellil. Pescle)

[\_k“ﬂ&# _,ﬁ‘f?ﬁ{
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PAPER — BA (JMC) 403: COMMUNICATION AND DEVELOPMENT

Unit 1z Care Concepls (18 Hours)

Media reflectinns- Modis inflnence - Media end Indlun fanily ~Madin and consemetism-
Medis snd vinlence (Cognitive theories- Arousal, cultivation) Childten and the media -
Wamen in Mass medin Theories of development and inderdevalopment — Three perspectives
o ways of thsking about and practicing development

UNIT 2t Development and Maodels (12 Howury)

Medis and Development: Mﬂmﬂfwmmmm ~ theories of
developenemt —permiitive midel — — Dopetidency midel -Muss ntedia nodel- Unifiiear
Model-  Modermnition and Industriplization - IHMtImIr of innovation - lnternstioni!
dimensina of development commmnication

UNIT -3 Developmeni Journalism {12 Hours)

Development joumalism: Tntroduction: objertives of development jimmaliam-Dominunt
Patadigm-Alleenative paradigem — Mank mesdis and develipment approsch — Misinal effects
of Muss Medis theury -Paticipstion and communication - Devclopmenil aid sisoe Workil Wat
I

UNIT 4:  Public and development commumication (10 Howrs)

Public education wnd deévelopmont comomnicotions Traditiosal ond Folk medin (o
development - Informtion sad communication lechnolngies foe rend development- Media in
developing countries- UNESCO chaner- Mass medin and national goaly —Sustainable
development- envirommental challenges 1o sustsimble dovelopment o

UNIT 8 1CT and Deselopmeni (12 Hours)

ICT md Developmdnt — New rolen lir Commminicalitn Techooloyy in Development -
Development of Commumication iechnology in Indid- ICT in Roril developient -Role o the
Internit in Rural Development —sose stiudis— The concept of e-goveriinoe

Relvrence Material

I, Uma Narula (2019) Developmen! Communicatiin. Theoey amd proactice HurAnansd
Pubicacion P Lnd

2. R, Scnivas Melkote (2001 ¥ Comnunication for Developmens im thind workd: “Theory any
pracsice for empowerment (Ind edifion) SAGE Indin

3. 1V, Vilanitam (19U3) Science. Communication and Development Sage Publications Pyt
Lid

4. Brude Helene Mikkolsen (2005) Methods for Dievelppment work anid reseanci: 4 guiddo

5 K Sedusandan Nair, Sholey A Whae (1993) Poapectivy o Develaghiinitng
Crummpuniestion SAGE Publleations i Lid

et

AN
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6 Kaunwer Babadur Mithur (1994) Comminication for Dewdopment and Social Charge
Allied Publishers Limised

7. Bella Mody (1991) Desggning messager for Development Commumication. Aadience
Mmmwmmmﬁm“wammn

B. M’HﬂHMEmHInumqmlfMﬂhmmm
Publications Pvi. Lid

3

el



PAPER - BA (JMC) 404; FILM STUDIES

Unit I: Beginnings (6 Hunrs)

Brief History of World Cinema- Beginnings- Lumiere Bothers - Silent e Griffith, Potrer,
Meliss, Semet, Chaplin - Advent of Sound - Colour Movies

Unit 2: Fitm Theory (10 Hours)

Elements of film theary - Film lingiage — Film as means of sxpression - Genre - Genre and
form in ledisn Cinems — Eminenl porsonalities of World cleoma - Hitchoock- Kuosawe-

Dengman- Speilbery- lraniban cimems

Uit 3: Fiistarical and Social Dimenvions (12 Hours)

Social atid political processes of the 20" century and the development of Cipems- Chermian
exprestioniom- Russian School- linlipg neo-reslism — French New Wave —

Unit 4: Indise Cloema (16 Houry)

Indian Cinotns: Begitiings ind Silen! Period [1912-193) — The talkies - V. Shanjram-
Bombay taikies- Colcutts Film Industry - Soiith Indian Scenario- Bhojpuri Clnems - Womea
il rosbcers of India

Unit 5: Contempurary Cinema (5 Haurs)

Contemperary Film - Scenatio <Present duy Hollywood- Coatemporiny Edropess Clten -
Contemporury Indian Cimsms - Wamen Film Makers of India

Unir &: Film Approciation (12 Houry)

Review of Film makers and specific filom: Ornon Wellon (Citizen Kane) — Alfred Hischook
(Prysho) ~ Aklrs Kurosows (Rashomon) - Vitorip T Siga (Bicycle thied) - Satyajit Ray
(ApuSansrriology)- Raj Kapour (Awasm) — Aparna Sen (36 Chowringme Lanc) Mujid
Mafidi (Children of Puradiss)

Reference Material

d Thoroeval, Yves (Z000) The comemar (ff frudie {7898 — 2000) Mscesillan Publislici, bidia

< Sherma, Byren Dun (Ed) 1993) Iulian Cinema: Contompuirary Perceptions from the Thivtics -
€ elhabond Chugter, Samshadpar)

A Dash, R N Q013) Undorriending e Art of Cimemna=A Guide for Seginmry- Otiental Acaderny of

Arts and Letiers, Oclishs (India Book Housel

Chiskensd mned Wirma) Dissanarveke (2000) fudlan poypudiir ¢ fpemma Orvent Lurigrisn

3 Kawuri BeukDwaipsyan Baberjor (2018) Tty o Peopded Clnema  Indepwndin
Documemtary and [t Awilience it Inifia | Thooe Boays Collective, New Dalhi) L
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PAPER — BA (JMC) 405 P: TELEVISION LAB-2 [PRACTICAL]
(60 Hours)

1. Muldti Camora Production - Talk show

2. Multi Camern Production - Demonsinatios

3, Documentary| tele-film predution {12 minuses)

4, Switcher Operations

5. Advanced editing and special effeeis on non-finenr editing sytems

Students will maintain o lab-book with a recond of the exorises: task description| equipment

used) procedute followed| script [if any] | Self-evaluation of the tak | The lab book exercises
will be countersizned by the profissor in-chargs sod produced as part of the cvalustion at the

Reference Materind

I. Herbers Zestt, (006) “Televivion Production Handbook Nimth Edition.” Wadsworth

Publishing Compuiy. Belmort. Califomiz USA

L Herbert Zettl (2006) “Video Lab 30" (A DVD fiir Telovision production)

Vinultl Belavadi (2013) Vigdew Prosfuotio Oxfond Uinivessity Press India

4. Rondld J. Cothposl aitd Jaime S. Gomer (2005} Inirosluction to Fides Priduction: Shudin,
Fleld, und Bevond, Routeledge, NY

el
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PAPER — BA (IMC) 406 P: DIGITAL PHOTOGRAPHY (PRACTICAL)
[ELECTIVE-1]

UNIT I 15 Hours)

Photography: basic concepts ~ Apertute — shutter ppeed—I50 — Hurd und soft light -
Effeitive use of light in photography — Photography us a career option amd types Joimalism,
werin] photogruphy, wildlife photogruphy- lundscape-mucro- mighe-panoramic- portrai street
m;!-

UNIT 2: (3 Hours).
Typos of Cametun ~polnt und shoot, SLIL DSLR,

LINIT 3: {3 Heurs)'

Bauic Composition — Elements of visunl composition: depth of Fiold- symmetnical and
wymimetneal comporition

UNIT 4: {8 Houry)
Pholshop: Applying effects 1o the photographs — Adding layers — Applying special effocts
PRACTICAL EXERCISES AND LAB BOOK (25 Hours)

L Camera handling: CompactSLR - jenses
2. Texowre pnd pattem

3. Loandscape and macro photograpiy

4. Peopic and plices street photogriphy

5. Photo estay project

Stidents will maintein & labbook / portfolie with 3 meord of the exercisess tak
descriptionl equipment used| procedure followed| Self-evaluation of the task | The lab
book exercises will be countersigned by the professor in<harge and prodiced e pint of
the evabustion ul the University viviyoce

Relervnce Material _

1. Tom Ang (2018) Photogrophy: The Definftree Visuol tistary (DI Publishers]

2, Bfian Bisck (2020) DSLR Phetogrophy for Begineers (Repro Books)

3. HatigobindPachiif (2020)The Art of Street Phatogragily: Dutrramisg the frdr ond mees [Notion
Pren)

A Tim Dwly (2004] Mhe Digliol Photogrophy Hamebook: At Emiy-to-Use Bavic Girde for Everybody
lAmphoto Baoks)

5. Les Menkan{2003) wanﬂl!_luu[{nilmn&hmﬂ wﬁl}‘

-
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PAPER - BA(JMC) 407 F: DEVELOPMENT COMMUNICATION

|[FRACTICAL] JELECTIVE-2]
(b Houry)

Unit 1: Media snd Development

Deefinitions of development - the development process- theories of developmient - persunsive
model-Mass mecis mide |- Unilimear model

Unit 2: Communication for Develnpment

Public sddicstion and development communication- [EC and BOT - Development sod 1CT -
Media in developing countries '

Unit 3: Using folk meodia: creating glove puppets aod soripting and production of 12 sinute
puppet thestre

Unil d: Uning folk medin: sceipting aod production of i |5 minite street play,

Unit 8 (INDIVIDUAL WORK]

1. Plan snd design o hoanding on  development tsuc

1, Design » posier o0 a bealth relaled commanication and do pre-esting.

3. Senptand produce a radio spot on & developanent fssue, do pre- dind post-testing.
4. Write a featute on a heslth reluted, educstion related, amd sgricilture related ke

Students will maititain o lab-book/ portfolio with a recard of the exercisos: task description|
equipment weed; procodire followed] script [if any] | Self-evahmtion of the lask | The tsb book
exercises will be countersigned by the profesor in-¢harge and produced as pant of the
evaluation af the University vivesvoce.

Referemce Materinl

1. D Crorredl (1996) Fntrosdsacn o Pufipeos ansd Pappitt Makvng (Book: Sales Markeiod by
Amuzm)

L. Ashley Bryan (2014) Ashicy @oan's Puppen: Making Somathing from Everything (Athenium
Houks for Youmg readers)

3. Suyan Dey (20160 From Ssge o Nakkod, Triacing the Imilan Thesercal Gesiilogy (Grin
Pubylihing)

A Maptio Belin (1977) Ao deabosy of Do (H and Wang, NY)

5. Don Kier (20013} Thieatee uf the Mind, Weiting and Prodiccing Rashio Deamay in the Climansin
[Kitdle Eition)

6 DK, judich Miller, cvsl (2021) Dexign: The Defimisive Fiyun! Guide (DK Publishers)
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SEMESTER 5
PAPER - BA (JMC) 501: MEDIA CRITICISM

Unit 1: Deconstructing media literacy (63 Hours)

Understanding Media literscy- medin education-mediu criticism- importmes, purposs and
exposure 1o media objectivity- Appronchos o evalustion of media confent,

Unit 2: Medla and s andience (03 Mowrs)

Audichoes, owners, wnd cantiollers of mats medin - what i pewsT-Advertisemen-
e

Unit 3; Electroale media eritichm (08 Hours)

Elecvronic Medin criticism: brief hiuiory sad eultumal Tunctions- ¢eiticism ard commmumieatjon
process—cthica, values, ind monslity defined- compouite criticiam

Unit 4: Medis and value systems (18 Hours)

Mosdia as value supplico- pocesn, freedom of expeesiion and predomingnt value syssems - The
mrotestant ethics -Bocinl Darwinism- Detecting progrimme’s value systems- media Higricy
methode- critical autonomy- Medin pedagogy

Unir §: Media and culture (10 Houry)

Media awsreness-information overload- media and our culture- Demystifying the madin-
modis and sensorinl appeal: delmumunigation through the medin- medin and consumerinm:
Medin and reality and comstruct reality -kev concepty of mass modis and popular culturc-
forms, code, conventions- ideologies and valies- commuimensm

Unit 6: Social unalysis and vislence in Medis (10 Hours)

Fopular culture- introducing social analysis- social malyals of media experience - mobilizing
a piovement- sexunlity and the medis- violence and the media

Relerence material

I Barun, Saaley (2001} Iooedaction ke mase Commumicanion; sodha lroracy. and cdnire, sevenih
editisan: MoGrave Hill

2. Murk Ackbher (19M) Measfarinring Consemt™ Nogm Chomaky amd the Madia: (Black Ros
Bk )

3. Edward 5 Herminn nnd Nodss Chomaky (10951 Masghclvring Comsent: The Polifics! Ecomany of
i My Medin (RILUE Piblishir)

4, Vincom Mosca (1996) The Political Ecomioty of Commusicetion Reihinking und Nenewal
ffedsn Cadoure & Society merierp- (SAGE Pubications Lud) w

b |
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5. » Wall, Krager (2004) Medie Stwilies: The Exrentanf Resyuree « (Rowledga)
6, m. Onfike E20U0) Electromsc Malfin Critcsm: Applicd Perapeetives [Len's Commmamonmion

»
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PAPER - BA (JMC) 502: HUMAN RIGHTS AND MEDIA

Unit §: Introduction to Haman Rights (W5 Hours)

Hinsricul oniging - soiirees of HR - porspectives on HR ind duties - types of rghts -Natire
and toncept of duties -UN and UN clhairter Anternational Rill of rights - State responsibility in
Internirional law - Indisn vahoes and humar rights - Emerging dimensions in buman rights —

Ulntt 2: Principles und (hearbes of Human Rights {18 Howrs)

Evoiution of Human Rights Concept « spprosches 10 human rights -theories bod peinciples -
Imermesionalmation of homan righty-British Magno Carta 12135 French declseation af the
Rights of man 1789- Tumin rights o' | et Wirkd War ¢ru- TN Charter

Unit 3: Organisativns related to Himan rights (8} Hours)

Briel overview if 1IN and us specialised agencies - UN General Ansembly- UN Security
Council-India m Secority Couscil LN Conumission on Hiitnim rights

Uit 4: State of Human rights in Indls (08 Hours)

Genens- Right 1o equality-political nghts= nghts relating to persan-Human Rights and
relevand arncles an Indian Comstiution - Right 1o privacy Priviecy and the [ndian
Coostitation- historical tracing of the concept of privacy- jedicial sctiviem and the right o
privacy- Protection of dasa snd: privecy ~Rights of minesites=Multicutimlism in Indisn
Constitution: - security of wesker wovtions in secular Indla- Judicinl protection for humin
rights- cusmodinl violence - Role of medin wod Hustan rights is bndia

Unit 5: Child and Human Rights (0% Hours)

Righits of Children- UN convention on the rights of a child - Human righe snd femule
foeticide- Sexual exploiation, forced lubour, child labowr - Child promtitution -Children in
conflict with the law. Human rights violntion on street children- Pareating sivd child health -
Child's raght to education « Media reporting on childeen und child rights |

Unit 6: Wemen snd Human rights (0% Hours)

UN and Status of wornen. CEDAW. Global Gender agends- offences, violence sad crime
againt women: Dowry and dowry relmed viekenco- Domestic Viotence- Women posoners-
sexual hasssement ol workplace- Beijing Declaration und Action plan- Medin and Reporting
of women's LSucs.

Hefervnce material;

I Tristan Anne Bover (3002) Media, Aobilcanion and Human Righte: Mediatmg Siffering
Lol Boolo

L Amidrow Clapham (2007 Human Rights: A Very Short Introdction OLP UK '!L

A o



3. Neil Summens (200%) Hhamen Righix ond Socsal Movwemonts Routhedge

4. Benjnmm Gregg (2012) Human fighs ar Sockal Congtruction. Cambridge University
Press

5. Tustice Raj Kumir, Manisana Singh (2009) The Kights of the Child in indiaAkaniha
Pubiskitig House, New Delhi.

6. S.N. Triputhy (2012) Right ro Edwcation: Edwanion for the Deprived Chilidren. Abhijeet
Publications, New Delhi

1. B. Gopalkrishnan (2004) Righey of ChildremApvishicar Publishers, Juipur
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PAPER - BA (JM C} 503: RESEARCH METHODOLOGY

Unbt 12
Introdoctions Meaning and defiminon of Rescarch - Developenent of Muss media Resvanh -
Modia Research and Scientific Mathod - Charscteristios- Purpose of tescarch- Typea of
Research [ Pure, Applicd, Explomiory, Descriptive, Disgnostic study, Bvahustion itudies,
Action rescarch] - Research procedures QuimtisstiverQuititive resetrch - Basic! Applicd
reseanch - Sygnificance of Resesrch in media

(% Houry)
Uafi 2:
Rewearch Design misaning, definition, objectives - stops in planning- wnrw.
rescarch design - Componénts of ressanch design - Experimental and son-exporimental
H#pﬂlhhmunmh - Types of Reszarch designs.

Unkt X
Researsh communication: Mesning ard defimition, Objestives - Content Analywis: meaning.
definition, wses, limitations, steps in content amalynis- Reliability and Vuhdity

(8 Houry)

(& Homry)
Unir 4:
Media Rescarch Evaluanon: Definiton sad mwanng of Evalistion -ohjectives- gonli-
evalustion strafegies: Types of Evalumos- Questions und methods of evaluation- planning
evaluanon- Evaluanon cycle

B Houry)
Uinin 5:
Research Repott writiny: Mesting-objectives- purpose - Charsiseristics of Resesrch et -
Tunclions- problemy (n writing research reports - Types of Research report - Styled of
teprorting - parts oF o report - Stepd in deafling the rescarch repont- editing, evalisting the linal
drafl

Lt 6
Fthies in Media Resentch: Hthical principles- Comenon eihical principles in Research - Rights
anid proection of privacy- Ethics antd sponsor- rescarch and team members - Ethics in dats
anislysis and reporting - Fthics in publication and online ressarch

(8 Hiars)
Reference Material:

L. & Kovin (1Y) Rennurch Methidikngy for Social Sosemces’: ANE Boolks

.2 Ljhﬂhﬁﬁﬁqmﬁr.ﬂlﬂ?}‘ Remwwrch Meokodology - Mewwnds And Technigues New
Agz lstemnatinnal peblcbers

3 Deepuk Chuwls & Neess Sondhl Q016) Besorch Methodsiogs Cotteply anf Cattes Vikins
Publishing Hutise

4 Roger D Winkne ({20151 Mase Mafin Resmarch An Introshection (Congape Lesimbing Dlia
Frovater Lamated),

3. Aty Asa Berger (20130 Medio and Commnicaition Research Moy Am dntrodisiting s
Oralizative aud (haassitisive Agproaches -Sape Publications Inc ﬁr:_,
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PAPER - BA (JMC) 504 P; INTERNSHIF or IN-HOUSE PRODUCTION/
AND VIVA

Studunts will be required 1) do amy one of the fullowing |a] an buemship of theee moathe 5 &
repitted publishing’ newspaper! public relitions’ sdvertising’ TV/ filin prinfsction unit or [b]
phan, and produce a shon radio show af brosdeast quality or a magazine of print gquality or a
shart film production.

Internahipt Every student of the thied year Mass Communjoation s expected to do miemahip
at gitlier in & matia howse or with NGOs o in any media related Institution ar Corporate
m“mmwmmmm“ﬁwmmW

work that pertams (o their sress of interest

They will do 20 & 1o 10 week long meeroship e [beginning soem afler their 4™ End Semasier
examinations Wl Augist end.

There will be a viva vobe on the groject roport for 40 mnrke 40 marks for » presestiation on
the project, totalling B0 marks for Internal Assessrieit and the wime formut for the End
Semitster exams by in external evalustor, spproved by the University which would carry 120
munrks (60 for viva vooe +60 fue presentation), bringang the total madks e 200,

Alternatively, 3 student will be roquired w muke cither 3 tadio show/magurine'short fiim of
mod s than 15 minutes using professional toals, equipment, and software under the guidunce
of the faculty member concemned. The entire process ol making is 1o be followed fram
coricepit nots 10 post production work, The making process will be dovumunied i a written
project, v be submittied alimg with the DVD (soft copy) of the mdio show/ magezise’shon
film,

The stodent will face & vive-wooe oa the project subomitied. The internml marks will be 80, the
Fral Semester marking of the progect repoit by & panel of indepeodent professionals. approved
by the Umiversity andd the marks for viva-voee will be 120, tv make 2 total of 200 marks

Objectives of Imternship:
Intersship i= offered 10 BA (JMC) students with the following objectives,
¢ Expiwsre to the Modia business world to gel pmctical experienc tn the day 10 day
afTairs of the world of Media
¢ Practical spplication of the thearctical knowledpe of the studeniy In the field of print
jourmalisies,  Broadesss  indusiry,  advestising,  public  relunons,  corporate
sommusications, communication amd development, and elistronic media (the pew
risecdia)
o Understangding how the Media industry works, studying the work emvironment,
expenencng the day 1o day businesy decimons, supenor-sabondinato relationship and
expenencing the work: pressurcs & the media industry 1 » deadling orjented indgstry,

]kﬁ-rf' = a3
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* Leaming enireprencurial skills and  undermtending isues and  challenges of
entrepreniurship

Organtestions (o be selected for Internship:

large and mediom Media business entorprises which intlisde Newspapers, Tulell-m
Channsds, Radio chamels, Adveriiing Agencics, Public Relutions Agencics, ut
Commumention Departments of lirge busioess organizations, Social Media ng
Agencies, Non — profit Osganizations, Magezines, Event Managernent Companics amil ather
ettablishmenty where student get experiénce in all functiona! areas of the Medis Industry,

Organizations/Jubis not to be aceepted for Internship:

* Siill entiorpirises which include retail shops, shops in malls and sole proprictiry
etiterptises where stdents cantiol pet experience in all fanctionn! arcas of business.

«  Tuitioa 10 th: children, Sales jobs with sales target, as wadter in bar and restmumaat and
any enterprise unrelated 1o the Media mdustry, cannot be joined af intormn.

»  Pastines enterpriscs/offices within snd owtaide Patna District s permined

& Imemahip i orgamzations ouiiide the counry s not sllowed.

o Organizations/oflices selected for internihip musi be spproved by the Hesd of the
Departmient.

rerkod o i
Intctaship is for two months after 4% semester exuminations fntern Hust work Eor 400
wirking bours, 30 working days, twio days Jerve may be availed. Due to unfitesees sisiations
ittern may take leave for more than one day with specinl permismion from the concemed
Authoeity of the ofganization, but totil mamber of warking days of intermehip should not be
lews thas 48 days.

Internship Procen: _ _
The following process (s followed before amd during imternahip,

* The Howd of the Depaitaient will give ditall infership orlentation highlighting fhe
purpese of internship, the organization 1 be selected, joming procedure, certificutes 1o
be provided, duties aad responsibilities of imem, pedparation of interuship report and
its valiation,

»  Internal supervisor will be allotted from the Deprriment to a group of stadents, The
orpanization is scloctod by the student o consaltation with the supervisor, The
wrgenization selocied must be approved by the Head of the department

*  The mannger supervising the micm is the exienal guide, his name, dessgnation and
phome sumber must grven to the Departmem before foining the istermship for
necessary follow up.

*  The College will give letter secking permission Gom the oegirnization; sccopitance of
the orgearzation st be obtained by the studont well in sdvance

¥ 'ﬁ\?,“"}/" *"



Afler jolmng the onammEation a8 intem, joning rport s be isiued and subimitned 1o
the Department withir o week of joliing e inlcraship

The student must maintain a work diary, He/she writeh work diary dally covering the
distien and respobaibilities assigned fi the diy, time of entry and exit, Department in
which he/she worked, supervisor under whom hefsho worked, the day’s experience
and lesming, problems faced etc,

Every week end work disry should be signed sad sealed by the extemal guide

Al the end of the intemship, extermal gnde must give perfanmance certificate and
attendance cortificate

Faned on the work duey;, indeen wall winde a repont of internabup.

Tix uuunuummmnum ol tlie intemn ars 2 Follows,

bnterm sbould strictly follow ihe intemahip guidetings of the college

He'she should respect the organization where be/the joised & intern, abide by the
osgantration rules and regulutions and follow the inKructions given by the exrernal
saperasor ot the organtation. He'she must work m mtern with ytmost care and
diligeace and respomsible for any damage caused to the organization by ham as an
wmicm

The mtem should get the gunlance of the imntemal supervisor fram time 0 ome. Any.
prodvkern during internslup must bic brought 1 the tnotice of the Hend of the deparmnen)
thtolgh the internal sapervisor.

The imtesn should subimit the joininy repost within ong week of joining the intermship
He'shesbould maintain & work dinry and see that it s sipned and ssaled by the external
uspervisor &l the end of the week.

Heshe should produce the work diary, performance certificate and attendunce
cemificate at the end of the imernahip,

Hesshe sbould submit the intermship repori on tme o avoid the delay
mmmonncament of the seoemd semester resull

Role of Internal Supervisor:
The inlernal sapeevinor i the following duties and respoisibilties:

liermed supervisor must assist i intern (n selection of the organization and see that
sll prediminary formalities sre completad before joining the inemship.

‘Internal swpervisor shonld monitor the progress of the intemihip and follow up from

tung 1o bme will the extermal supervisor.

Any problem dormy sermship mes be brought 1o the notice of the Hesd of the
Drepartment.

Intermal supervisor munt amunyge for preseniation of the report in the Departmicn
before the submission of final report

Intermal sspervisor should read the draft copy of the report and ' give accesairy
comections and see thit the intem nibimit the repont o time.

u@%f A g
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Valuation of Internship Repurt
lnternship Report in vilued for 10 marks by the internal atid cxternal gxaminees bated on the

followng entcria;
Criteria Marks
Imtensliip i
Driary 20
Repont — content and presenintion 20%
T oo
Format of Internship Heport
Page It Cover Page
Page 2 Centificate frim the Courve Cooedinntur
Page 3: Joining Report

E :: Infernul Guide ceruficato

: | Attendance certificate and pesformance certificams from the company
Page 6: Table of Comtents with pege sumbers

Page 7: The detailed Project

Page B: Acknowledgpement
Page 5 Lint of Tables sad Chicts with page tambies

Chapter Scheme:

L Profile of the Organkeation

Backgronnd information of the Company

Vidioa and Missicn stateinicht of the company
Oepanisiibion structure

Present staid and special achievemenss and swards

Il Internship Summary- Write sccording to the date covering the following
Poluty in

Whether workied alone ar in tesin

In which depaniment workiad in the day

Metbodh of wark perfisetned during the day

Your Findings sod lgaming duritig the days work

1. Skills Developed ( In gencral)
*  Wha did you enjoy sod what did vou Hie e leas
*  Generad knowledge and professional skills developed

V.  Concluslons and Recommendatioms:
* Summary stalement mgarding your mvolvenient  asd obwdrvation during  the
imernihip
* Some recommendations (o the company for the improvenient in fiture

A v



Appendices: Aoy document or ceriificates o be altsched
Presentution of the Internahip Report:

Quulity of the Paper: Exciutive bond paper Ad size

The Text of the comtents: Tives New Roman, peragraph besding and #ide point o font 13,
explanatinn kn font «12, line spacing - 18 justified, one side typing

Chapter Heading Font Size:14, Times New Romian, Ceniro Aligned, 30 point sbove ind
below spacing.

N, of pages: Nunber of pages in the report S0 - 60

Left margin - 3,0 cma

Right matgn- 2.0 cins

Top inargin - 2.5 ems

Bottom mamgia - 2.5 cons

Page Nambers- All text pages should be pumbersd at the honom centre of the pages
Submission:

Ot bopy of the repott must be submitted in bound book 1o the CoE Office for valustion und
one copy must be submittsd . C1) in pdi format o the depastment for the dopartmient
purpose.

CERTIFICATES

1. FORMAT OF JOINING REPORT (in campany letter head)

Sir,

MeMs Reg Na........ Student of BA (IMC) Fifth Semester st Si
Xavier's College of Manngement & Tochnology, Patnia hits joined out ml:mun s an’
wtemn and reported 10 Uiy 00 L (DY and dated al..
(Vimu)

Date: Segnature
Ploce: Naume and Thenignation
Seal
neett— A
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College Address with Logo
Programme - M.Com
Internship Repunt
Mumne of the Company
MName and Regisier Number of sudent
Name of the Interna) Guigke
Month and Year of Intermbip

Y, Coertificste fram the Coondinator:

College Address with Logo
Certificate
This bs to certify thut MeMe. ..o Register Mo oo, s succeuitiilly
Thia miemship report is prepared after undergoing internship for the period ax stipaluted by
the College and submitfed 1 St Xavier's college of Monagement & Technology. Patnn in
pantial Falflment of the requirement for the award of the Degree of BA(IMO)

o purt of this repoit ik been wubtriitied for the sward of any Degree, Diploma, feflowship ar
other sisilar titles or prizes and the work bis 0ot been published in any journal or migasing.

Dhite: Skgnature
Plage: Nane nnd designution with Seal

4. Decluration of originality by the student

Declaration
Thint ik %o ceriify (hat this interiship report Has bien prepated by me sfier undergoing
mternalip from ..ot 0 Leieeeeses ~(Date) ot i (Nmime dind sdiress of

the cospaay). This report is my original work aad i being submited for the pamal falfilment
of the reguirements of the awand of the Degree of BAUIMC),

This report bus not bizen subetitted eatlier 1o this College or any othier UnivessitiesTaktintions
fior the fulfilment of the requirements of the course of the sudy,

Date: Sigruturs
Plice: Nume snd Register Number

A7 \wf
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5, Certifieate from the Internal Guite

Name and address of the miemal gude
Certificats
| heréby cenify thut Mr. /Ms . Register No,.. . of BA{JMC) Fifth
!anmu:rhmwplnmdhh!huhum:hlpu e (Murm:mpmy

and sddresa). Thzmmrnﬂﬂpnpmtlmhwuptqwndhy himfhumﬂufmyp&mﬂnd
sepervimon, | further cervify that this interahip repont or part thereof hus nol becn the basis
for t avard of any other Degree or Dhploma or sech other simblar title

Date: Signature
Place: Name ind address of (he goide

6. Format of External Superviser's evalustion certificate (in Company Jetler heal)

Sir,

This is 1o cenify thwr MeMs ... Reg Moo .. Studdent o

BA(MC) Fifth Semester gt St Xuvier's college ul‘hlmw & Technology, Pattin hik
completad  hin'her rfﬂn-mhip m our orgameation. Ho/ She worked wy on istem from
« (Dig),

He | St has shown i;mlmunlmlmiutrumlwimnn thie tasks mssigned bo him/ ber,
He/ Stie discharped the responsibilities 1o the satisfuciion of his’ hee fellow workers and
superiore. His' Her conduct atid charicier were good during the peniod of internship.

D Sijgrarure

Plave: MName and Designation

Seal

7. Format of attendance cortificate (in Company letter head)

Sm,
- Attandance Certificate

This is to corsifly that MeMe. i Beg Nou . student of BAUMC) Fifih
Semester ol S5t Xavier's college of Mansgement & Technology, Patna has worked sy an intern
inﬂuru-pmnl:mlium ........... TR S rr vl He has besn relizved from the duty on

ATime). He has availed ... (Number] deyw of leave dpring the period
nﬂﬂwlmhh:'
Dube: Sighature
Placiy, Mame and Designanon
Sen)

”‘Wﬁ ¥
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SEMESTER 6 (8

PAPER - BA (JMC) 601: MEDIA ENTREPRENEURSHIP

Unit 11 Entreprencarisl Minduet (05 Hours)

Overview of entreprencarship. Primary characteristics possessed by entreprencurs and
mothods for developing these skills Developing entrepreneurinl  discipline  Hecomiing
comfortahle with dicertsinty and ambigiity.

Unit 2: Changing Media Econamics (03 Hours)

Overview of trditiont] mediz cconomics and the chinping modia business.  Disruptive
technologles and tronds that imnsfbimed media in 1he past and e having maor impact o
media wday Case stidies on sccess of new ventuves il establishod moilla companies in
ll:hdil - Raghay Bahl (Networki¥), Subbash Chandra (Zee TV), Ronnie Screwals (UTV),
Alay Hijli (PVR), Shablina Sharia (H1' Media)

Linit 3: Business Models for Mudia (07 Hours)

Haxics of different business models and an overview of how 1o evaluite various invesimaen!
apporunities. Assumpiinm: behind a business proposal - size of the murket, revenue/codd
assuiptions sdentification aad selection of w<hnology platforme and tools Funding sources
aviilable, funding criteria. Angel Investors, Veanire Capital and the (ndian Venters Capival
Mindket

Uit 4: Media Law (19 Hours)

lntroduction so the Indian business laws - tixation snd Lompany formation. Liws, regulitions,
o qurrent cases [avolviag medin ' Laws relating 1o libel, copyright, and tegulation o
Hilvertiding seroan trudithonal and emnerging smedin platfonm

Unit 5: New Venture Business Plan (10 Haours)

Reguitemsents for develepine a business idew’plin. The process of creating & pew venlusg
businesa plun: Tooll of media entreprineumhip - ideation mosetization, competiive scan, i
the beginning ol a bivihess plah. Creiting effoctive business plins for entirely new veturek!

HRelerence material

1. Vamta Kolili Klsmddar{201 31, The fadser Matia Sodweo " SAGE Respomse

- 3 WMMJEL'Fm#MuM”EﬂHHM}I{m

Y Neclumikar W (2009) “Misiin Law asd Eibier =, Preutioe Hall Il

4, Peder Church (2000), “Adoded ladue - The Life Storjer of Indinn Busingss Loaders™ Roll
Bk

AP e .



3. Peser Church (2015); “Profiles tn Faperprine < Jnxpineg Stories of Dol Swsinegy

6. Amnits Elberse (2014); “Rlockiwstors: Wiy 8ig Hite - and Big Risks - ane the Fatwre of the
Ensertaimmpni dserinres = Faber

7 Clayton M. Christersen (2000}, “The fasssaionr ¥ Dilemime *, Herper Busiess

N Joeathan A Knes, Bouce C Ureunwald snd Ave Souve (2009) " The Curse of e Mogul,
Wikat i Weane with the Worid ¥ Leading Media Campanies ~, PeetfolloPonguin Group.

9. Randall Stross, (2008) "Pluser Goopde ™, Samon and Schuster

:;L Jef¥ Jarvia (2009) What Wowld Google Do ™, , Colling Business. _
“Risky Burinesn: Joks Huarriy, Jim Vimdebfed, and Politios ™, Columbia University: Kaight
C-:SIHHIMHTI.

12, Chris Asslerson {2009), “Free. tlte Futire of @ Radicn! Price”. Hyperlon.

13, Cley Shitky (208) Here Covus Brerpbady: The Power of Orpunisieg sitbou
Clopundsatiluing™, | The Penyjuin Press.

14. Peter Thiel with Bluke Masters (2014) "Tens ho (3w ", Crows Bualnexi.

15 Rl Hofinin sesd Bess Chsnochin (20133 " The Startige of T ™, Croeen Buoliness

6. Forse Mies (201 1) “The Loan Startup =, Cromn Businews.

17, Ntk Hiltom{20)8), “Husching Twaner ™, Poofulio tydo
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PAPER - BA (JMC) 602: MEDIA ETHICS

Unht 1z Baslics (11 Hours)
Defining Ethics - Truth, Fairmess & Objectivity - Sources of Information- Case Studios on

current isses
Unlt 2: Constitution {11 Houry)

Constitational Provivions s freedom of spesch ani expression - Coastitutional Restrictinns
tn freedom of speech and expression - Law am Motnlity, Obscenily sd Censonhip

Unit 3: Relevant Leglsition (11 Hours)

Contemge of cowrt (Reporting on the judiclary) - Doflunution - Right to Privacy
Intellectusl Property Rights - Right to lnfortation (O1Tclal Secrets Aot, 1923, The Evidence
Act, 1E72) - Cinetittograph Act

Unit 4: media Ethics (1) Hours)

Editmrinl content & tntegrity- Editorinl & advertorial » Meeting Advertiven' Needs
Praw Councal Guidelines- Broadesst Rogulation - Sting Jowrnaliim « CoCA and trial by the
meifia

Relerence Material

I. Lowil Alvin Day (2000) “Eihirs jn Medls Chmmpgiyaiions Caver  d
Conifriversios. ™ Thomison Wadewerth. 4™ Edition, Slgupoes.
Paranjoy Grske Thalurw (I011), Mediu flhicr, Oxford Univetsity Press

M Nevlamadar (2009), Medio Law wnd Athicr; Prentice Hall ndia Leassing Pvi Lud
Naronden Hew  and  NeveiPrabhakaer — (2009) Al Erhicr  awd  Lowa;
Commamecsith Pahlihors

Juhi I\ Pathk (2014) utrodduction bo Mestia Lawy and Kihics. Shiprs Peblications

W. Janes Potser (1998), Mesdes Litemacy, Supe Publicationns, New Dethi

Mary Ellen Brows (Ed) (1995) Felevivlon aud Wiemen's Cullure: Folitics of the
Fopular: Ssge Publicatinns, New Delhi

L ]
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PAPER - BA (JMC) 603: MEDIA AND ENVIRONMENTAL SCIENCE

Unitl: Introduction (0% Flowrs)
Environmentnl studien: definipon, scope and mportance — Multidssciplinary nutare -~ Need
for public mwarenzus- Connection betwoeen Mass Medin | Social Media und Esvirostnent-
Envirommentx} communication and publiv iwarencss -Role of Information Technology (TT) in
enviromment snd Human Health.

Uit 2+ Natuwral Resources {08 Hourw)
Mnuﬂmmdmﬁuhlﬂhmm Water resotirses mincral
relioinces — case wtlidy- Food msourtes — Energy resolrces — lund = 4 resolree — Role of
ndlividuals in matoral relosee comservation - equilable se of resources fbe susmaitihle

development

Unit 3: Ecosyatemn (08 Flours)
Ecosystems: Concept of Beonysteiin. Chanicteristics of toosystemd ~Energy Flow in an
ecowyterm —esological sucoession — Food chnin ~food’ webs -Ecological pyramids - ¢ase
H‘Hﬂ}"

Unitd:  Blediversity and Conservation (10 Hours)

Levels of biclogical diversity: geaetic, ipocho and cconyiiem divenity; Bin-geographic sinda
of India. Biodivernity putietns and glivhal hiodivetsity hot spots - Endangered and endemic
ipecics of India - Thrdaty to biodvémity: Habitat Toss, poaching of wildlife, mian-wildlife
conflicty, biological iovasions - Conservition of bicdiversity- Nalure reserves, tribul
populationy and righid - homis wildlife conflicts iy Indian coplext. ¢ Fooavslem and
biodiversity services: Ecologisal, econumic, social, ethical, nesthetic and [nfirmutional value,

Unit §: Environmental leglalation (06 Hours)
Emvirpamentz! fegislation: Eaviconment Protoction Act (1986); A (Prevention & Control of
Pollution) Act (1981); Forest Conservation Act (1980); Water (Prevention md sontrol of
Pollution) Act (1974); Wildlife Protection Act (1972),

Unita: Eavironment und Media: Policies & Practices (10 Hours)

UN Initiatives and Internstional apreements Monteeal and Kyoto protocols, Paris Climate

Sumntit {2015) and Convention on Biclogical Diversity (CBD). Environmental ethics: Rule
of Indiun mad other religions and eultures in envirvemenlul conservation. Green Politics, Banth
Hour, Cireett Option Technologles-  Nutional Green Tribunal; Esvirontental movements:
Chipko, Silent valley, Bighnot, Narmada BachaoAndolin, Nava Danys,

Ralerence Material:
I Shiva, Visndanu {19013 Ecodogy Amd Tie Paiitics Qf Sarvived: Confliciy over Nanyruf
Reroarces b friftin, United nations Univernity _
2 Pumansavar, Arjun Yellapa (2011), Foresr Resources in India: Probleme, Policies and
Initiatives. New Deflii: New Century Publications.

,-wW" )U[ ','}ﬁt 53
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Joy, K J Joy, und Suhas Parnjpe (2007}, Warer Corglicts in Indruz A Millrom revoln in
the Making. Now Delhi. Tavlor & Frances Bookn Indes Pvi Ltd

. Jelti, K Narindar (1996}, Minernl Resources and Policy in India. New Deihic New
Century Publicitions.

. Dahl, Arthur Lyon [1996), The Eco principle: Ecology and Econimics i Syeibinis.
London, Zed Rooks.

NRC Board on Sustaimable Development (2000), Ovr Commuon Jourmay: A Transition
Brwurd Sustainabificy. Washington DC: Natlonal Acadersy Press.

. Coleman, David C. {2010), 8y EcoloyyThe emerpence of Ecosyitem Sciemce. New
Jersey, USA Univenaty of Califomia Press.

Agmewal, Anil (2001). “Groen Politics . Reader Series, Volume 3, Now Dethi, Centie
for Schence and Envaronment,

Agarwil, Anil and Sunita Narain (1997), Dyiny wisdom. New Dell; Centre fe
Seisnce and Envimnment

10, Sherman, Keaneth (1998) Lunge Marine Ecoxyxtem of the [ndian Goean: Aysesymint,

Sustainabiility and Mamagement, Oford, UK: Bluckwel] Publishing:



PAPER - BA (JMC) 604 P: STUDENT PROJECT& VIVA

Students will choose to do & project on any one of the subject papers of their choice. It may be
from anyone of the following papern: Print Jourmaliom, Communication, Televismon, Public
Relations / Corporate Commmunications, Radlo, Advertining or Film Stadies,

Once s subject is selected, faculty members of the respective papery will provide the topic on
which to work

Students will nesd 10 sclect the topic of their praject by the end of the fourth semestce. The:
project will be evalusied by the faculty member under whowe gndance it in prepared and the
internal evaluation will bo ow of 50 muarks.

Studenty will face 1 viva voce on the project submitted befre 8 group of externald, spproved

by the University, who will madk thern oul of 120 markil. Altogether the project will be of 200
ks

-
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